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Name of MARKETING POLICIES AND STRATEGIES
discipline
Code of Year [l Number
discipline MC 3104 Semester I of credits 5
Faculty ECONOMICAL SCIENCES Nr. of hours
semester/activities
Profile ECONOMIC Total C S
Specialization MANAGEMENT 42 28 14
Course type
DF — fundamental, DS — specialize, DC — complememy DF
Optional course category: DI —imposed, DO — optiaa, DF — facultative DI

Prevision disciplines

Mandatory disciplines (conditioned)
Basic Marketing

Recommanded
Strategic management

Objectives The understanding of the mix marketing, the strategies that follow
the product, the price, the advertising and the distribution. There
must be a very good thinking of strategic marketing , marketing
organization and marketing research.

Content Chapter 1. Strategic planning

(description)

Chapter 2. The process of marketing planning
Chapter 3. The product policy program

Chapter 4. The product strategies

Chapter 5. The price policy

Chapter 6. The distribution policy

Chapter 7. The marketing mix communications
Chapter 8. The organization of marketing activity
Chapter 9. The marketing diagnosis




Evaluation form (E — exam, C — colloquy/final testCW — control works) E

Final grade
(percentage)

10% seminar activity
10% course activity
80% examination grade
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Necessary educational
materials list

Book, course notes, content to solve problems
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